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Singapore Retailers Association (SRA) was founded in 1977, as a non-profit organisation to serve as a
key representative body for Singapore's retail industry. Governed by a Council of leaders from some of
the country’s most prominent retail companies, SRA champions Business Development, Innovation,
Internationalisation, and Retail Talent Development.

SRA organises a wide range of programmes and initiatives throughout the year, including, industry
events and conferences, market insights sharing sessions, training and masterclasses, local and
overseas study missions, mentorship and professional guidance to support brand growth and
business development.

With a membership of over 300 companies, SRA reflects the diversity of Singapore’s retail landscape,
including sectors such as Fashion, Furniture, Electronics, Beauty & Wellness, Food Retail, and more.

Committed to advancing the Retail Industry Transformation Map (ITM) 2025 and the SRA Roadmap
2025, SRA works closely with our members, government agencies, trade associations, and industry
stakeholders to drive innovation, globalisation, and business growth, strengthening Singapore’s
position as a vibrant and progressive retail hub.

OUR STORY...

OUR VALUES...
To be the respected and collective voice of the retail industry.

Advance the interests of the retail industry via insights, education, and strategic collaborations.

VISION

MISSION

CORE VALUES
Retail standards.

Retail advisory and incubation.

Retail talent management and development.

Access to Government interactions.

Funded technology adoption.

Thought leadership.

Successful industry events.
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PRESIDENT’S MESSAGE
As we reflect on the past year, Singapore’s
retail landscape stands at a defining moment of
reinvention. The challenges before us, from
rising operational costs, evolving consumer
expectations, rapid technological disruption to
intensifying regional competition, are not
temporary headwinds. They represent
structural changes that call for sustained,
decisive transformation.

Singapore Retailers Association (SRA)
responded with clear focus on three
interconnected strategic priorities:

Strengthening industry resilience through
experience-led initiatives
Accelerating technology adoption to drive
innovation
Elevating workforce capabilities for future
readiness

The year ahead will continue to test our ability to adapt and evolve. As cross-border competition
intensifies, technology advances, and consumer expectations rise, the traditional playbook for retail
is being rewritten. To stay relevant, retailers must embrace new strategies, new collaborations, and
new ways to connect with customers.

SRA’s vision is clear. We will deepen our focus on experiential concepts through platforms such as
the Singapore Retail Festival (SRF), and expand regional partnerships and overseas opportunities for
Singapore retailers through immersion programmes and collaborative partnerships. SRA will
continue to champion workforce transformation through initiatives such as the Career Conversion
Programme (CCP) and Excellent Service Award (EXSA), and strengthen key retail capabilities in
areas such as Artificial Intelligence (AI) and social commerce to prepare them for the next phase of
retail. SRA remains the collective voice of retailers, advocating for industry needs, fostering
collaboration across the ecosystem, and driving transformation that benefits retailers of every size.

Ultimately, retail is about people: the customers we serve and the employees who bring to life our
stores, platforms and brands every day. The past year has shown that when our industry unites with
shared purpose and innovative spirit, we do not merely adapt. We lead.
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EXECUTIVE DIRECTOR’S
MESSAGE

2025 has been a year of focused execution and
experimentation on retail strategies and
operations.

As the retail environment in Singapore grows
more difficult, SRA has to evolve beyond being
a simple networking platform to orchestrating
sector-wide transformation to face these
challenges. Our priority has become identifying
practical solutions, hunting for growth
opportunities, and communicating our
retailers' needs and feedback to our
government partners.

The launch of the inaugural Singapore Retail
Festival is an example of what SRA is trying to
become - an aggregator, coordinator and
communicator.

However, SRA did not forget our roots and continues to innovate for these classic projects to remain
relevant. We coordinated the Excellent Service Award (EXSA) 2025, continued our tradition of
appreciating the relentless efforts of our frontline colleagues, celebrating their commitment to provide
excellent service to our customers. In 2025, we initiated the SRA RetailX app, providing scalable, on-
demand AI-powered training to over 4,000 EXSA nominees, allowing for in-store, AI-communicated,
fragmented learning, so as to allow retailers to send frontline staff for training without too much
disruption to store operations.

Internally, we have strengthened our secretariat assets, more than doubled our warm bodies in the
office. We now have 10 secretariats across 3 work pillars, tasked to serve our members and ensure
governance and efficiency as a Tier 1 Trade Association.

As SRA approaches our 50th year in 2027, the secretariats will anchor on partnership to create
tangible value for our members and walk you through these uncertain times, together.
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SRA COUNCIL

Mr Ernie Koh
President
Chairman 

Commune Lifestyle Pte Ltd

Mr Douglas Benjamin
Vice President

Group Chief Executive Officer 
FJ Benjamin (Singapore) Pte Ltd

Mr Pang Fu Wei
Vice President

Group Managing Director 
Little Humans Pte Ltd

Mrs Helen Khoo
Honorary Secretary

Special Advisor to Chairman’s Office 
Wing Tai Holdings Limited

Ms Vivien Lim
Treasurer

General Manager 
BHG (Singapore) Pte Ltd

Mr Naresh Kalani
Councillor

Managing Director
 Guardian Health & Beauty

(DFI Retail Group Singapore)

Ms Cathy Cheng
Councillor

Head of Retail Operations 
Eu Yan Sang Singapore Pte Ltd

Mr Vipul Chawla
Councillor

Group Chief Executive Officer
FairPrice Group



Mr Jason Lee
Councillor

Chief Executive Officer 
La Parfumerie Pte Ltd

Mr Alwyn Chong
Councillor

Regional Managing Director 
LUXASIA Pte Ltd

Mrs Wong Sioe Hong
Councillor 

Executive Chairman 
Metro (Private) Ltd

Ms Lynn Tan
Councillor

Deputy Chief Executive Officer
OSIM International Pte Ltd

Ms Bernice Kwok
Councillor

Managing Director, Singapore & Malaysia
Pertama Merchandising Pte Ltd 

(Harvey Norman)

Mr Ng Whye Keong
Councillor

Group Director
Pet Lovers Centre Pte Ltd

Mr Lionel Chng
Councillor 

Managing Director Customer Success
Singapore Telecommunications Ltd

Mr Jeremy Taylor
Councillor 

Managing Director 
Stevetay Pte Ltd 

(Cash Converters)

Mr Ho Mang Chan
Councillor

Chief Financial Officer 
The Hour Glass Limited

Mr Christian Honegger
Councillor

Chief Executive Officer
Tat Chuan Acoustic Pte Ltd

SRA COUNCIL
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SRA CO-OPT
COUNCILLORS

Mr Tan Tong Hong
Co-Opt Councillor

Co-Founder & Managing Director
Big Box International Pte Ltd

Mr Esmaeil Molazadeh
Co-Opt Councillor 

Founder and Director 
Gabbeh Carpet

Mr Joshua Koh
Co-Opt Councillor

Chief Executive Officer
Commune Lifestyle Pte Ltd

Ms Dione Song
Co-Opt Councillor

Chief Executive Officer
Love, Bonito

Mr Alan Soon
Co-Opt Councillor

Senior Director, Channels
Singapore Pools (Private) Limited

Ms Rachel Tay
Co-Opt Councillor

Director 
OG Pte Ltd



JUN NRF ’25 Retail Business Connect
Asia Bosses: Asia’s Leader Meet, Network, Grow

MAR SRA Townhall Event

FEB AI in Action: Transforming the Everyday Retail
Experience

TAC4Life Event: Trump 2.0 Business to Topple
or Trump in the New Supply Chain Landscape

JAN 2-Days Advance TikTok Workshop for Social
Commerce Specialist (Retail Sector)

Johor Retail Exploration Trip
TAFEP Webinar: Briefing on Fair Employment Practices
& Workplace Fairness Act
Capitaland SkillsFuture Queen Bee Seminar

APR

MAY Retail Ready: From Skills Gap to Skills Growth

JUL
Executive Webinar Roundtable: AI in Finance & HR 
Retail Under Pressure: Practical Solutions for Profit & Performance
Learning Journey to Shenzhen, China

AUG
National Day Celebration SG60 Networking
Transforming Businesses Through Data, Innovation, and Creativity
Asia Bosses Networking
A.I. Planning Workshop for SRA Retailers

SEP SRA Retail Awards Gala Dinner 2025 
Singapore Retail Festival

OCT Excellent Service Award (EXSA) 2025 Presentation Ceremony

NOV Gen Z Retail: Understanding the Next Generation of Shoppers
The Power of Innovative Supply Chains

2025
EVENT
CALENDAR
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2026 EVENT CALENDAR

Event dates and programmes are subject to change without prior notice. For the latest updates, please visit our website at sra.org.sg/upcoming-events

JAN 09 Jan
30 Jan

Bespoke Event
JSIT-R  Funded Training: TikTok Shop for Retailers - Sell Direct on
TikTok 

MAR
02 - 06 Mar
08 - 13 Mar

30 Mar

SRA Townhall Event - Daily Pre Budget Session for Retailers
JSIT-R Funded Learning Journey: Retail Innovation Leaders 
- Exploring AI Transformation in Hangzhou 
SRA Annual General Meeting

APR 09 Apr 
19 - 25 Apr

Post Budget Insights Seminar 
China Learning Journey to Chengdu

MAY 20 May
29 - 31 May

Members Networking Event
China Franchise Expo

JUN 02 - 05 Jun NRF Retail's Big Show APAC 2026

JUL 03 Jul
04 - 25 Jul

SRA Retail Awards Gala Dinner 2026 & SRF Launch
Singapore Retail Festival

AUG 14 Aug Members Networking Event: Double Your Sales,
Halve Your Costs – Actionable Retail Strategies 

SEP
18 Sep

30 Sep - 06 Oct

Members Networking Event: Retail Efficiency Forum – The Year-
End Push for Profitability 
Japan Learning Journey

OCT
02 - 05 Oct
07 - 10 Oct
14 - 15 Oct

Taipei International Chain and Franchise Exhibition
Asia Pacific Retail Conference and Exhibition 2026
EXSA 2026 Award Presentation Ceremony

FEB 27 Feb
JSIT-R Funded Training: TikTok Shop for Retailers - Sell Direct
on TikTok 
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SINGAPORE RETAIL
FESTIVAL

The inaugural Singapore Retail Festival (SRF),
held from 26 September to 12 October 2025,
marked a significant evolution in Singapore’s
retail landscape. Introduced by the SRA to
reimagine traditional sale-driven campaigns,
SRF was designed to position retail around
experience, discovery and engagement. The
Festival, supported by Enterprise Singapore,
brought together retailers, partners and precinct
stakeholders in an island-wide initiative aimed at
strengthening Singapore’s standing as a vibrant
shopping destination for both locals and
international visitors.

Anchored around Singapore’s 60th year of
independence and aligned with the Formula 1
Singapore Grand Prix period, the Festival
featured a series of coordinated activations
across the island. From curated pop-up clusters
along Orchard Road to in-store experiential
showcases and integrated digital engagement
campaigns, SRF demonstrated how physical
retail can compete through discovery,
storytelling and interaction rather than price
alone.

A total of 160 retailers participated in the
inaugural edition, spanning fashion, lifestyle, food,
health and wellness, technology and experience-
based concepts. Of these, 60 retailers delivered
experiential or thematic activations that
transformed retail spaces into interactive
touchpoints, including workshops, curated
collaborations and limited-time product
showcases.

A key highlight was the SRF Orchard Road Pop-up
Experience, which collectively showcased 23
retailers in a curated activation cluster. This
initiative amplified brand visibility, created
destination appeal for Singapore’s prime shopping
belt and reinforced Orchard Road’s role as a
flagship experiential precinct.

The Festival delivered encouraging commercial
outcomes. Based on post-event survey responses
from 102 retailers, 53.9 percent reported
improved overall sales during the Festival period,
while 60.8 percent reported increased footfall
compared to the same period prior. These results
reflect the positive impact of coordinated industry
activation supported by targeted marketing efforts
and heightened consumer engagement during a
peak tourism window.
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SRF was supported by a comprehensive multi-
channel marketing and communications
campaign. Across paid digital placements on
Facebook, Instagram and TikTok, the campaign
generated 6.21 million impressions. Owned social
platforms recorded a reach of over 300,000, with
cumulative reach exceeding 1.1 million across
Facebook and 1.5 million across Instagram during
the campaign period. The influencer strategy
engaged A-List local Key Opinion Leaders and
overseas influencers, supported by social
commerce creators on XiaoHongShu, extending
regional visibility across Indonesia, Malaysia and
China.

In partnership with Enterprise Singapore, SRF
secured extensive mainstream and lifestyle media
coverage, achieving 46 earned media exposures
across Tier 1 and Tier 2 platforms including CNA,
The Straits Times, Lianhe Zaobao, 8world, Yahoo,
SethLui.com and Retailnews.asia. The coverage
generated a total publicity value of almost
S$3.6m, reinforcing SRF’s positioning as a
national retail milestone aligned with broader
retail transformation objectives.

Beyond its quantitative outcomes, SRF signalled
a collective industry shift. It demonstrated that
Singapore’s retail ecosystem is prepared to
innovate collaboratively, strengthen precinct
vibrancy and reposition the city as a compelling
retail destination for both local consumers and
international visitors. The successful launch of
SRF establishes a new strategic platform for
ongoing industry coordination, experiential
development and sustained retail revitalisation in
the years ahead.

13



RETAIL AWARDS GALA
NIGHT 2025

The Retail Awards Gala Night 2025 brought together industry leaders, retailers and partners from
across Singapore’s retail community to celebrate excellence and recognise outstanding achievements
within the sector. Held on 25 September 2025 at The Ritz-Carlton, Millenia Singapore, the event also
marked the soft launch of the inaugural Singapore Retail Festival, setting the stage for the two-week
industry activation that followed.

Over 700 guests from across the retail ecosystem gathered for the evening, reflecting strong support
for initiatives that recognise innovation, leadership and continued transformation within Singapore’s
retail landscape.

The ceremony was graced by Low Yen Ling, Senior Minister of State for Culture, Community and Youth
and Trade and Industry, who joined industry stakeholders in recognising the contributions of
organisations and individuals that continue to strengthen Singapore’s retail ecosystem.

Celebrating Excellence Across Singapore’s Retail Community
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Awards presented during the Gala
recognised excellence across a wide
range of categories, including retail
leadership, workforce transformation,
emerging talent and outstanding
performance across diverse retail
segments. One notable recognition was
the Workforce Transformation Award,
presented to Maxi-Cash Group Pte Ltd for
its efforts in transforming jobs and
enhancing workforce capabilities within
the organisation.

Beyond recognising achievements, the
Gala Night also provided an opportunity
for industry stakeholders to reconnect,
exchange perspectives and celebrate the
collective progress of the sector. Retail
leaders, partners and industry
representatives came together to reaffirm
their shared commitment to innovation,
collaboration and the continued growth of
Singapore’s retail industry.

Workforce Transformation Award: Maxi-Cash Group Pte Ltd
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NRF 2025: RETAIL’S BIG
SHOW APAC

NRF Retail’s Big Show Asia Pacific 2025
reinforced Singapore’s standing as a key
convening point for retail innovation and
collaboration in the region. As one of the premier
international retail trade events, NRF APAC
brought together more than 9,500 delegates
from 70 countries, with Singapore participants
forming a significant proportion of attendees.
 
The event provided Singapore retailers with
valuable exposure to global industry
developments, emerging technologies and
evolving consumer engagement strategies.
These insights offered Singapore retailers
valuable perspectives on how global players are
adapting their strategies in response to rapid
technological and market shifts.

A central feature of Singapore’s participation was
the Singapore Pavilion, supported by Enterprise
Singapore. The Pavilion showcased a diverse
range of retail technologies and digital solutions
developed by local enterprises, and reinforced
Singapore’s growing reputation as a hub for
practical and scalable retail innovation.

Within the Pavilion, the SRA Tech Showcase
curated solutions designed to address both
customer-facing engagement and operational
efficiency. These included AI-enabled tools such
as the AI Training Buddy, which was developed to
support large-scale service training and has been
used by SRA to train more than 4,500 Excellent
Service Award (EXSA) recipients to visualise and
optimise store layouts in a virtual environment.
 
The emphasis of the showcase was on
technologies that are accessible and practical for
retailers to adopt, allowing businesses to take
incremental steps towards automation, data-
driven decision making and improved customer
experiences.
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Commercial interest in the Pavilion was strong. Participating exhibitors collectively secured 857
business leads during the event, significantly exceeding the initial target of 60 leads. This level of
engagement reflects robust regional demand for Singapore-developed retail solutions and validates
the Pavilion’s effectiveness in connecting local innovators with international markets.

NRF APAC also created opportunities for deeper industry engagement. During the event, SRA
connected with overseas retail trade associations including the Retailers Association of India, the
Indonesia Retail & Tenant Association (HIPPINDO) and the Australian Retailers Association. These
exchanges covered shared industry challenges such as evolving consumer behaviour, the impact of
global trade policies, commercial rental dynamics and strategies for sustaining retail ecosystems.

Through these engagements, SRA strengthened regional relationships that can support knowledge
exchange, collaborative initiatives and potential market expansion opportunities for Singapore
retailers.
 
NRF APAC 2025 underscored a broader message. Singapore’s retail ecosystem is not only adapting to
technological and market changes but is actively contributing solutions to the region. By convening
local innovators, facilitating cross-border dialogue and showcasing practical retail technologies, SRA
continues to strengthen Singapore’s position as a regional hub for retail innovation and industry
collaboration.

17



EXCELLENT SERVICE
AWARD (EXSA) 2025 

As technology continues to redefine the retail
landscape, the human touch remains at the
heart of exceptional service. SRA continues to
uphold this dual emphasis through the
Excellent Service Award (EXSA), a national
recognition programme that honours service
professionals who exemplify outstanding
customer care across Singapore’s customer-
facing industries.

Now in its 32nd year, EXSA stands as one of
the nation’s most established platforms for
celebrating service excellence. Organised
annually by SRA, the Award recognises
individuals who demonstrate professionalism,
initiative and empathy in creating memorable
customer experiences, while encouraging
organisations to cultivate a culture of service
excellence.

Championing Service Excellence Amid the Rise of AI and
Technology 

Advancing Service Excellence through Innovation

In 2025, SRA enhanced the EXSA programme
with new capability-building initiatives aimed at
future-proofing service skills. A key highlight was
the introduction of SRA RetailX, an Artificial
Intelligence (AI) Training Buddy developed to
support scalable and flexible learning for the
retail workforce. The platform leverages AI to
simulate realistic service interactions, enabling
participants to practise real-life interaction
scenarios through guided, asynchronous
learning modules.

This innovative approach not only empowers
retail professionals to upgrade their skills at their
own pace, but also enables retailers to maintain
workforce productivity without compromising
operational needs. More than 4,500 EXSA
awardees benefitted from this initiative,
strengthening their service skills and enhancing
how they engage with customers through
technology-enabled, self-paced learning.
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Elevating Service Excellence through Strategic Partnerships

EXSA 2025 also introduced new strategic
partnerships designed to enrich the learning
experience of award recipients. In collaboration
with the Singapore Airlines Academy (SIAA),
EXSA awardees gained first-hand exposure to
globally recognised service methodologies that
emphasise attentiveness, empathy, and
personalised engagement, qualities that
continue to anchor effective service even in an
increasingly digital environment.

Reinforcing SRA’s commitment to technology-
driven transformation, a Memorandum of
Understanding (MOU) was signed between SRA
and the Singapore Artificial Intelligence
Association. This partnership reflects a shared
vision of harnessing AI-led innovations to
enhance retail operations, elevate customer
experiences, and build a future-ready workforce. 

The EXSA 2025 Award Ceremony, held on 14 and 15 October
2025, celebrated the achievements of 4,465 retail professionals
from 135 brands, recognising their dedication and commitment
to exceptional service. The event was graced by Mr Alvin Tan,
Minister of State for Trade and Industry and National
Development, who presented the SRA EXSA (Retail) 2025
Service Superstar Award and commended the industry’s
collective efforts in elevating service standards.

Mr Reuben Goh, Senior Sales Executive from TC Acoustic
(Sonos Flagship Store, Wheelock Place), emerged as the 2025
Service Superstar Winner. His journey from a teenage promoter
to team leader and key contributor to the launch of the first
Sonos Concept Store in Malaysia reflects the dedication and
growth mindset that EXSA celebrates.

The other finalists, Mr Joseph Fung, Customer Relations Officer
from IKEA Singapore (IKANO Private Limited), and Ms Hazrena
Hussein, Customer Service Specialist (Digital Service
Ambassador) from CapitaLand Investment Limited (Raffles City
Singapore), were also commended for their exemplary
customer service.

EXSA continues to strengthen Singapore’s service culture by
integrating technology, fostering strategic partnerships, and
celebrating service talent. As customer expectations evolve in
the age of AI and digital transformation, it remains a
cornerstone in shaping a human-centred and future-ready
service workforce.
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WORKFORCE
TRANSFORMATION



JSIT-R: INVESTING IN
PEOPLE, TRANSFORMING
THE INDUSTRY 

SRA advances workforce transformation
through JSIT-R, a nationwide initiative that
supports retailers in redesigning jobs,
upskilling and reskilling employees, and
matching talent to emerging roles. By working
closely with employers and employees, and
facilitating access to funding support, JSIT-R
helps companies build skilled and adaptable
teams capable of thriving in an evolving retail
landscape.

As the appointed Ecosystem Partner for JSIT-R,
SRA engages retailers and industry partners to
gather industry input and develop job archetypes
and workforce strategies for emerging areas such
as Artificial Intelligence (AI) and Social Commerce.
Through this ongoing initiative, SRA is identifying
new and emerging roles, key skills requirements,
and reskilling pathways to support retailers in
adopting AI-driven solutions and building
capabilities in social and live commerce.

Industry Development – Advancing Workforce Transformation
through Jobs-Skills Integrator for Retail Industry (JSIT-R)

Complementing JSIT-R, the Career Conversion
Programme for Retail Professionals and
Associates (CCP-RPA) supports retailers in
reskilling employees for enhanced or
redesigned roles through structured on-the-job
training. Under the programme, eligible retail
companies can receive up to 90% salary
support for three to six months from Workforce
Singapore (WSG), enabling businesses to build
new capabilities while creating clearer career
progression pathways for their workforce. 

As WSG’s appointed CCP programme partner,
SRA has supported over 100 retailers in
advancing employees into higher-value roles
and strengthening workforce retention.

Many of our CCP participating employers have
leveraged the programme to upskill employees as
they adopt new technologies and transform their
operations, for instance:

Front-of-house: Sales associates are reskilled
into Customer Experience Specialists, using
AI-driven Customer Relationship Management
(CRM) tools to analyse purchase histories,
recommend personalised products, and
deliver engaging service experiences that
enhance both sales performance and
customer loyalty.
Back-of-house: Inventory staff transition to
Omni-channel Managers, leveraging AI-
powered forecasting and automated systems
to optimise stock management, reduce
wastage, and support seamless fulfilment
across online and offline channels.

Building Emerging Skills through Career Conversion Programmes
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Supported under the JSIT-R initiative, LUXASIA
demonstrates how job redesign and structured
career conversations can drive employee
growth, productivity, and retention. 

The omni-channel beauty and luxury lifestyle
distributor introduced an in-house mobile app
that digitised stocktaking and streamlined
manual tasks, allowing beauty advisors to focus
more on customer engagement. They are also
trained to use sales data to better understand
purchasing patterns and deliver more
personalised service.

A strong advocate of workforce transformation
since 2016, LUXASIA participated in the
Structured Career Planning (SCP) workshop
under JSIT-R, which helped the company align
employee aspirations with organisational goals
and create meaningful career progression plans.

Building on these efforts, LUXASIA is now
participating in the Career Conversion
Programme (CCP), where fourteen beauty
advisors are undergoing on-the-job training for
redesigned roles. They will serve as internal
champions for new technologies and updated
workflows, cascading their learning across the
wider team of 160 beauty advisors.

JSIT-R Beacon Company: LUXASIA
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To encourage greater industry participation and
knowledge sharing, SRA organised a range of
engagement initiatives, including the CapitaLand
SkillsFuture Queen Bee Seminar and the SRA x
TikTok Shop by ByteDance: The Future of Retail
event. These sessions brought together retailers,
industry partners, and stakeholders to exchange
insights on digitalisation, workforce
transformation, and strategies to build long-
term capabilities for the retail sector.

Through continued collaboration with
government agencies and industry partners,
SRA remains committed to supporting retailers
in developing skilled, resilient, and future-ready  
workforce that will underpin the sector’s
sustainable growth.

Connecting the Retail Ecosystem through Industry Partnership
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SRA MEMBERS LISTING 
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Abry Pte Ltd

Acecom Technologies Pte Ltd

Advantech

Aha-Insights

Airwallex (Singapore) Pte Ltd

AJ2 Holdings Pte Ltd

Al-Futtaim

Algonomy

Amazing Hearing Group Pte Ltd

Amazon Web Services

Amorepacific Singapore Pte Ltd

Anchanto Pte. Ltd.

Anewtech Systems Pte Ltd

Ans-Ein

Arty Learning

Aspial Lifestyle Jewellery Group Pte Ltd

Att Digiverse Pte. Ltd.

Atticlo Singapore Pte Ltd

Audio House Marketing Pte Ltd

August Society

Australian Natural Food And Health Pte Ltd

Autostore System Pte Ltd

Avia Media Pte. Ltd.

Awfully Chocolate Pte Ltd

Ayeface

Az-Com Maruwa Holdings Inc.

Barcode Marketing Pte Ltd (Pazzion)

Barehands

Beastyle Curators

Beauty One International Pte Ltd

Benjamin Barker Aust Pte Ltd

Berlin Partner

Bespoke Intelligence Pte Ltd

Best Denki (Singapore) Pte Ltd

Beyond The Vines

BFL Group

BHG (Singapore) Pte. Ltd.

Big Box International Pte Ltd

Bonia Corp

Bp De Silva

Bricks World

Broadsign International Inc

Bulgari South Asian Operations Pte Ltd

Bunny Lash Pte Ltd

Butter Days Pte Ltd

By Invite Only LLP

Byapp

Bytedance

C.K. Tang Limited

Cadence Hr Consulting

Capillary Pte. Ltd.

Capitaland Retail Management Pte Ltd

Carbonrev Pte Ltd

Caring Group Pte Ltd

Castlery

Cellini Design Center Pte Ltd

Central Retail (Thailand)

Ceramique Aesthetics Pte Ltd

Cet Global

Challenger

Chan Huat Electic Pte Ltd

Chanel Pte Limited

Charles & Keith (Singapore) Pte Ltd

Chevron Singapore Pte Ltd

Chopard (Asia) Pte Ltd

Chow Tai Fook Jewellery Singapore Pte Ltd

Citrusox Pte Ltd

Clarins Pte Ltd

C & J Clark (S) Pte Ltd

Cloudsquire Pte Ltd
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Colony Clothing

Columbia

Comexposium Asia Pacific Pte Ltd

Commune Lifestyle Pte Ltd

Como Pte Ltd

Cortina Watch Pte Ltd

Courts (Singapore) Pte Ltd

Cycle & Carriage

Dabton Pte Ltd

Daiso (Tokyo Headoffice)

Decathlon Singapore Pte Ltd

Decks

Deloitte

Delta Airlines, Inc

Demarco Pte Ltd

Denni International Pte Ltd

Descente

DFI Retail Group Singapore

DMK (Singapore) Pte Ltd

Don Don Donki

Dotdigital Sg Pte Ltd

Dough Magic Pte Ltd

Dr Bags

Drinks & Co

Eastrong International Logistics (Singapore)

Pte. Ltd.

ECCO Shoes Singapore

Eclat By OUI Pte Ltd

Eden & Elie

Elush Retail

Emerges-Plus Pte Ltd

Enterprise Advanced System Intelligence Pte.

Ltd.

Epitex International Pte Ltd

Estee Lauder Cosmetics Pte Ltd

ETC Travel Retail Pte. Ltd.

Eu Yan Sang (Singapore) Pte Ltd

Evergreen Group Pte Ltd

Eye Champeh HQ

Far East Flora Pte Ltd

Far East Orchid Pte Ltd

FastCo Pte Ltd

FDC

FJ Benjamin (Singapore) Pte Ltd

Finix Wear

Fit N' Fab Pte Ltd

Flag China

Foot Locker

Fortytwo

Fotohub.Com Pte Ltd

FT Consulting Pte Ltd

Fuchsia Creative Pte. Ltd.

Fujian Mifly Technology

FUJIFILM Business Innovation Singapore

Pte. Ltd

Future Architect, Inc

Gain City

Galanty Universal Co

Gatherers Tavern

Geo Growth Pte. Ltd.

Gin Lee Studio

Glam Air International Pte Ltd

Glam Global Pte Ltd

Gold Lion

Golden Abc

Google

Grace Holding Pte Ltd

Gs1 Singapore Limited

Gw Automotive Group Pte. Ltd.

Haflong Tea

Hegen Pte Ltd

Hipvan

Hitachi High-Tech (Singapore) Pte Ltd

HKRMA

Hobby Point

Huai Pu Pte. Ltd.
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Huawei

Huggs Coffee

Hypotenuse Ai

Hysses Singapore Pte Ltd

Ifoundries (Asia Pacific) Pte Ltd

Ihk Berlin

Imedia

In Good Company

Indian Beauty Art

Infor (S.E.A) Pte. Ltd

Inmagine Lab Pte Ltd

Innovate 360 Pte Ltd

Innovation Partner For Impact

Innovative Hub Pte Ltd

International Food & Beverage Technology

Association

Iora Fashion Pte Ltd

iROO International Pte Ltd

Istudio

Itochu Corporation

Iuiga Technologies Pte. Ltd.

Jay Gee Enterprises (Pte) Ltd

Jean Yip Group

Jesslee Shoes Pte Ltd

Jil Sander

Jill Lowe (Singapore) Pte Ltd

Jobs Lah

Joocyee

Jr Life Sciences Pte Ltd

Judydoll

Justlogin Pte Ltd

Kairos Hair Pte Ltd

Kamo Consultancy

Kashkha

Kiddy Palace

Kino Biotech Pte Ltd

Kinokuniya Book Stores of Singapore Pte. Ltd.

Kinton Pte Ltd

KK Trading Company Pte Ltd

Konbini Tech

KPMG

Ksisters

La Parfumerie Pte Ltd

Lagom Pte Ltd

Lark Technologies

Little Farms

Little Humans Pte Ltd (Mothercare)

Little Nyonya Batik

Loctoc Pte Ltd

Logwin Logistic

Lovebonito Singapore Pte Ltd

Lucky Dragon Investment Holdings Pte Ltd

Lumine Singapore Pte Ltd

Luxasia Pte Ltd

Luzerne Pte Ltd

Maison Margiela

Maison Mugen

Mannapot

Marina Bay Sands Pte Ltd

Mariteam Technology Pte Ltd

Mayer Marketing Pte Ltd

Metro (Private) Limited

Mighty Jaxx

Mighty Velo Pte Ltd

Miniso SG Pte Ltd

Mint Shop

MM2 Asia Ltd

Mobiquest

Mobot

Molazadeh Bro's Trading Pte Ltd (Gabbeh

Carpet)

Momentous
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Motherswork

Muji (Singapore) Pte Ltd

My Kiddos Pte Ltd

Nanyang Polytechnic

NDT Logistics & Trading Pte Ltd

Network For Electronic Transfers (S) Pte Ltd

New Balance Singapore Pte Ltd

Newsyn Biotech Pte. Ltd.

Nielseniq (Singapore) Pte. Ltd.

Nitori

Noble Panacea

Northstar Travel Group

Nous

Novela International Pte Ltd

NTUC Fairprice Co-Operative Limited

Nu Skin Enterprises Singapore Pte Ltd

Oevaali Llp

OG Private Limited

On Cheong Jewellery

On Running

Onzla Ventures

Orange Gum Pte Ltd

Orchard Turn Retail Investment Pte Ltd

Oriental Remedies Group

Orlando Corporation Sdn Bhd

Osim International Pte Ltd

Outdoor Venture Pte Ltd

Palais Renaissance

Panna Cotta

Paopao Label

PaperMarket Pte Ltd

Parisilk Electronics & Computers Pte Ltd

Passpro Pte Ltd

Pc Sifu

Perfect 7 Pte Ltd

Pertama Merchandising Pte Ltd (Harvey

Norman)

Pet Lovers Centre Pte Ltd

Phoon Huat Pte Ltd

Pine Labs

Playdress

Poh Heng Jewellery (Private) Limited

Porcelain Pte Ltd

Positive Focus Pte Ltd

Prime Supermarket

Prism Tech Private Limited

Purple And Pure

QB Net International Pte Ltd

Qool Quench

Quals Business Consultants Pte Ltd

Qwikcilver Solutions Pte. Ltd.

R Systems Ibizcs Pte Ltd

Razer Merchant Services (Sg) Pte Ltd

Retern Hair Pte Ltd

Rock Productions Pte Ltd

Rofozzi

RSM SF Consulting Pte Ltd

Rubina Watch Co Pte Ltd

Salomon

Samsung Experience Store

Scape

Scatech Engineering Pte Ltd

Scent Journer Pte Ltd

Scentopia Singapore

Schneider Electric

Seafolly International Pte Ltd

Seager Inc Pte Ltd

Sealy Asia (S) Pte Ltd

See Hai Tat Medical Hall

Selegie Soya Bean
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Selffix Pte Ltd

Seven & I Holdings Co., Ltd

SG Mobile Life

Sharkninja Singapore Pte. Ltd.

Shining Bakes

Shiseido Singapore (Co). Pte Ltd

Shopback Financial Services 

Singapore Pte Ltd

Shopline Commerce Pte. Ltd.

Simply Toys

Singapore Pools (Pte) Ltd

Singapore Post Limited

Singland Management Services Pte Ltd

SK Jewellery Pte Ltd

Skechers Singapore Pte Ltd

Slicer Pte. Ltd.

Slimstock Asia Pacific Pte. Ltd.

SMU Academy

Sonata

Stevetay Pte Ltd (Cash Converters)

Style Lab

Subway Systems Singapore Pte Ltd

Swarovski Singapore Trading Pte Ltd

Swat Mobility Pte Ltd

Tai Fu Sing Trading

Takachya

Takashimaya Singapore Ltd

Take A Seat

Tam Yao Technologies

Tat Chuan Acoustic Pte Ltd

Teamlink

Tele-centre Services Pte Ltd

Telecom Equipment Pte Ltd

Tempur-Sealy

Tencent

The Better Toy Store

The Calling Singapore Pte Ltd

The Elly Store

The Experts Group Pte Ltd

The Eyecare Initiative - Optical Pte Ltd

The Fashion Silk Pte Ltd

The Hour Glass Limited

The Management Corporation Strata Title Plan

No. 651

The Meatmen

The North Face

The Omnidesk

The Organico

The Plattering Co.

The Ritz Carlton

The Shirt Bar

The Singapore Shawl

The Stage Walk

The UFO Traveler Pte Ltd

The Vision Group

Thinkbridge Pte Ltd

Thong Siek

Thunderwear Asia Pte Ltd

Together Diamonds

Tom & Stefanie

Top Middle Base

Topo Eh-Ai Consulting Pte. Ltd.

Tott Store

Treeams Pte Ltd

Triumph

Tunity Technologies Pte Ltd

Unabiz Pte Ltd

Under Armour

Uniqlo (Singapore) Pte Ltd

USP Resources Sdn Bhd

Valiram Group

Venus Beauty Pte Ltd

Vimigo Technologies Sdn Bhd

Visiontech Pte Ltd
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Yes Natural Pte Ltd

Yonyou (Singapore) Pte Ltd

Young Hungry Free

Yu Plus Pte Ltd

Yue Hwa Chinese Products Pte Ltd

Zimmermann

Zkdigimax

WizVision

Vita Kids

Watson's Personal Care Stores Pte Ltd

Welcia Singapore Pte. Ltd.

Wihardja

Wilson Sporting Goods

Wing Tai Clothing Pte Ltd

Wu Haus

XVXII Jewellery

Yamaha Music (Asia) Private Limited



1 Coleman St, The Adelphi, #05-11 B, Singapore 179803
Tel: (65) 6360 0188
Email: info@sra.org.sg
Website: www.sra.org.sg
 

@SingaporeRetailersAssociation

@SingaporeRetailersAssociation

@SingaporeRetailersAssociation
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	2026 EVENT CALENDAR
	JAN
	09 Jan 30 Jan
	Bespoke Event JSIT-R  Funded Training: TikTok Shop for Retailers - Sell Direct on TikTok

	FEB
	27 Feb
	JSIT-R Funded Training: TikTok Shop for Retailers - Sell Direct on TikTok

	MAR
	02 - 06 Mar 08 - 13 Mar
	30 Mar
	SRA Townhall Event - Daily Pre Budget Session for Retailers JSIT-R Funded Learning Journey: Retail Innovation Leaders  - Exploring AI Transformation in Hangzhou  SRA Annual General Meeting

	APR
	09 Apr  19 - 25 Apr
	Post Budget Insights Seminar  China Learning Journey to Chengdu

	MAY
	20 May 29 - 31 May
	Members Networking Event China Franchise Expo

	JUN
	02 - 05 Jun
	NRF Retail's Big Show APAC 2026

	JUL
	03 Jul 04 - 25 Jul
	SRA Retail Awards Gala Dinner 2026 & SRF Launch Singapore Retail Festival

	AUG
	14 Aug
	Members Networking Event: Double Your Sales, Halve Your Costs – Actionable Retail Strategies

	SEP
	18 Sep
	30 Sep - 06 Oct
	Members Networking Event: Retail Efficiency Forum – The Year-End Push for Profitability  Japan Learning Journey

	OCT
	02 - 05 Oct 07 - 10 Oct 14 - 15 Oct
	Taipei International Chain and Franchise Exhibition Asia Pacific Retail Conference and Exhibition 2026 EXSA 2026 Award Presentation Ceremony
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